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Abstract 
Super girl’ voice and happy boys’ voice were sucessful programs in HuNan 
TV.They brought stir effect.The value and influence surpassed trials:they made 
participants famous in one night.At the same time, they made the sponsor side and the 
joint side obtaining economic efficiency and social efficiency. Grass-root show 
demonstrated formidable cham.Therefore,many TV stations imitated it. The grass-root 
show attracted audience,and also attracted researchs by schloars.This research will give 
general introduction about the origin and Characteristic, the success Reason and the 
Development situation in the second charpter. Simultaneously we discovered，the 
different television station promoted grass-root show program influence to be widely 
difference.Some viewing ratio of them ranks among the best in the nation.Some 
of them had very few people ask about. So the disparity between the similar programs 
was obvious. The success program has its successful secret naturally. Promoting the 
influence of grass-root show program have many factors. These factors will be in the 
Important chapters in this research. These factors mainly display in two aspects: On the 
one hand, the programs own manufacture standard, for instance, Director 's individual 
charm, program content and form,and so on. On the other hand, the program promoted 
strategy, for instance ，many kinds of media carry on jointly the conformity 
dissemination, the program brand establishment ，as well as the reasonable program 
arrange strategy, and so on. These all are playing the very important role to the program 
success or failure. 
This research will analysis the each aspect to above. It will offer a few ordinary 
introductory remarks so that others may offer their valuable ideas for the grass-root 
show program from theories and the practice. These question discussion is helpful for 
us to summariz and grasp the manufacture and the commercial operation rule in the 
grass-root show program. I hope this research can provide the model for the 
development of grass-root show program ,also it will have a better development in the 
future. 
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到平民选秀节目给电视界所带来的生机：2005 年 3 月起，超级女声在广州、长
沙、郑州、成都、杭州 5 城市相继推出，15 万人参加；全国范围内收看前 5 场
总决选的观众总量 1.95 亿人，总决选 6 进 5 的直播收视份额为 19.5%，稳居全
国同时段所有节目第一名；进入决赛以后，每场短信互动参与人数超过 100 万人，



















                                                        











































                                                        











































在中国期刊网上以 2004 年至 2008 年为年限进行搜索，题目中包含“超级女
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 第二章  平民选秀节目概况 
第一节  平民选秀节目源起和特点 
一、平民选秀节目的源起 
2004 年兴起的平民选秀娱乐节目经过一年的热身，以越发迅猛的态势占领












英国金牌制作人西蒙·富勒（Simon Fuller）gn BMG 唱片公司的制作人西蒙·考








程跟踪进行直播。《流行偶像》第一季在英国共有 1 万人左右报名，从 1 万人中
筛选出 100 位来，又从这 100 位中选出 50 位， 后有 10 位侯选人进入总决赛。
                                                        















其中，从 1 万名到 100 名的“海选”（first audition）都是清唱，没有音乐伴
奏，在电视上也只是编选录播。从 100 名到 50 名的筛选同样是清唱，但在电视
上逐一播出，并对选手进行了逐个采访。从 50 名到 10 名的筛选增加了音乐，灯
光和舞台，电视进入直播，并对选手的家庭背景，日常生活都有详细介绍。到了







期间观众达到了 1400 万（点英国总人口的 23.8%），分流了 57%的电视观众。此
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